Surname 2


Name of the student
Name of the instructor
Course name
Date 
Economic Factors of Samsung Company 
Samsung is one of the leading companies that produce mainly electronic products of high quality but also higher prices. The company has established its market across the globe with customer loyalty, who believe in it as a result of the production of quality products. Today Samsung Company leads in the production of smartphones globally (Suh, Yong-Gu, and Howard, 30). Some of the main four economic factors that influence the smartphone production are; the profit, competition, purchasing power, and changes in the macro-economic policies globally, all the four economic policies are discussed below.
Profit. Any business aims to make profit, as such the volume or quantity of Samsung smartphones produced by this company is influenced by the amount of profit to be realized in return. A higher profit directs the company to produce more products while a loss will discourage overproduction. Samsung is an established organization and also known for quality products; in most cases the firm makes huge profits as a result of huge sales.  Always the firm makes profit from the sale of smartphones but sometimes it declines by a certain percentage as experienced in 2014. 
Competitors. Samsung smartphones products face competition in the market from other companies like Apple. However, Samsung still maintains the lead in the smartphone manufacturing sector despite facing competition from other big brands. However, with the competitors, it means the market is shared; therefore profit also declines in the process (Gnyawali, Devi, and Byung-Jin Park, 655). As a leader in the industry, the firm is supposed to lead in innovation and changing of brands which is always a challenge. 
Buyer power or absence. This is determined by the level of income of the people or the rate of employment. If there is high level of employment and hence high minimum wage it means people will be able to buy more of Samsung smartphones from shops because in most cases these products are luxury, similarly if people in the global market lack employment or have a low minimum wage it means the purchasing power will decline. 
Changes in macro-economic policies. The various global macro-economic policies influence the manufacturing of Samsung products, for instance, the changes in US monetary policies, volatility in the stock market sales and exchange rates fluctuations greatly impacts on the sale of Samsung products negatively.  Consistent US monetary policy accompanied by positive stock market sales and constant exchange rates would boost the sale of Samsung products and the profit percentage in the process (Choudrie, Jyoti, and Lee, 110). In conclusion, the above four economic factors discussed influence the manufacturing of Samsung smartphones.
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